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COURSE-MJMC -1°" YR

SUBJECT-ADVERTISING AND COPORATE COMMUNICATION
TIME-3HRS
MAX. MARKS-70
QUES-1 SHORT NOTES (ANY=7) (5*7=35)
1. ADVTERISING
2. MARKET TOOLS
3. FUNCTIONS OF ADVERTISING

4. ADVERTSING AS A SOCIAL PROCESS

S,

. ADVERTISING AS A COMMUNICATION

6. MEDIA ROLE ON ADVERTISING

~

. CREATIVING IN ADVERTISING

8. TYPES OF ADVERTISING

QUES-2 ATTEMPTS ALL OF THESE...

1. CLASSIFICATION OF ADVERTISING ON THE BASIS OF (10)
a. GEOGRAPHICAL AREA

b, PURPOSE

2. WRITE THE FUNCTIONS OF AD AGENCY. (10)

3. WRITE THE GLOBAL SCENARIO OF ADVERTISING (15)



THI-36C
37$-70
9ReT-1 ofg] feeaforar (1S #f=7) (5%7=35)

1. oA

2. SIS & 3UHI0T

3. AT & FRY
4. Ueh FTATToT IfehdT & &9 7 faagaT
5. Ueh §9R & &9 & A9

6. faraToreT 9 AT hr egfAshr

7. faamge ﬁ{i\ﬂd el

8. fa3ITIeT & YR

TRT-2 ST Y T TATH HY..

1. 3 TR X FI3AT9T 31 affeheoT; (10)
7| Hianfors a7

a, 38T

2. faamae vy & &1 faf@u| (10)

3. faarget &1 3fRas aReew ford (15)



